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The Impact Of Social Media Marketing Today
What Was Your Initial Reaction To The Article?
The article really interested me because of how it gives an analysis of social media and goes back to the traditional days to compare the traditional media and today’s social media.
What Are The Main Ideas Of The Article?
The article discusses how social media has changed the relationship that exists between different brands and their consumers. The traditional marketing mediums were more costly compared to social media avenues like Facebook and Twitter (Khanna, 2018). Social media today enables companies to assess the needs of their clients before settling down to create appropriate brands for them. Social media platforms offer free means of interaction between companies and their clients. 
The article analyzes some of the benefits of social media including; that it improves customer insights. Social media gives businesses an opportunity to understand their clients. It gives consumers the ground to directly give insights to different companies. Social media is also a platform for better customer service. It gives companies a platform to respond to customers’ complaints and concerns instantly. Social media is also cost-efficient as businesses can share their ideas on social media platforms like Facebook at no cost. Social media is also a good medium for enhancing connectivity (Khanna, 2018). Since social media is a global platform, one can connect to millions of clients all over the world at very low costs and in effective ways. 
Through social media, companies can easily establish their brand awareness by branding themselves accordingly and sharing their brand visibility with different clients all over the globe through multiple social media platforms. Social media also gives businesses an opportunity to make more sales and more profits by creating social media traffic on different platforms like Facebook and Twitter.
The article also analyzes some of the major social media platforms including; Facebook, Twitter, LinkedIn, and Instagram. The article also gives some case studies that reflect the impact of social media marketing. The case study of Sheri academy a photography school wanted to promote their online presence but had some budget constraints. The school thus resorted to using Facebook and creating a blog(Khanna, 2018). The strategy worked and today the school is one of the biggest photography schools on the Facebook community. Nando’s case study is one of a restaurant in India that wanted more clients. Nando used their Facebook page to announce the discounts they had and as a result, they attracted many clients. Lastly, the dance India Dance is an Indian dance show that wanted to create awareness on their new season dance.  They used both twitter and Facebook and attracted so many fans.   
Did You Agree Or Disagree  With The Article’s Main Idea(S)?
I strongly agree with the article’s main idea that social media is a powerful revolutionary tool in business.
How Does The Article Relate To Your Life, Experiences, And Ideas?
I have a neighbor who runs a fashion and design company and exclusively relies on social media for marketing. The business is well established.
Did The Article Teach You Anything New?
Yes. I have learned that I can use different social media platforms for the same purpose at the same time.

Do You Think That The Article Was Credible And Appropriate For Use In An Academic Setting? Why Or Why Not?
No. the article is not peer-reviewed and is one-sided. It does not explain the disadvantages of social media.
Would You Recommend That Others Read The Article? Why Or Why Not?
I would not recommend the article to others because the information in it is not balanced. It only gives the positive impact of social media.
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